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#Duluth: reinforce Duluth’s authentic brand. Extend the
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Take Back the Street: create a safe, enticing, and ‘ _ \ o
comfortable pedestrian destination. Invite people to stroll, T e e e e e | “\
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Water, Water, Everywhere: maximize water connections. ) — ‘

Provide opportunities to view and learn about the function, 0 PARKING
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1 Lakewalk’s themes and make Baywalk an accessible destination
L | = to all residents and visitors.

Resilient to the Core: enhance the resilience of the site.
Protect Baywalk from the mighty lake and prioritize resiliency
and durability of materials.

Duluth’s Backyard: maximize flexibility. Set the stage for a
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variety of current and future programming opportunities for the o
DECC, City events, cruise ships, and everyday users. § \
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